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O1 BRAND INTRODUCTION

- BRAND IDENTITY
- BRAND CORE VALUES
- ACHIEVEMENTS



BRAND IDENTITY

"A"s stand for "Ask" and "Answer", while the
"N" and "U" in the middle represent intersection and union, respectively.

( R’

ANSWER

ANua

AN J

We ask our customers their needs and answer them with our products.



BRAND IDENTITY

ANUA responds to customers' skincare needs with products that are
Gentle, Effective, or both Gentle & Effective.



BRAND CORE VALUE

ANUA develops products from the
customer's perspective, not the
manufacturer's.

The "customer's perspective" means
providing precise solutions to skincare
concerns and embodying ANUA's spirit
of continuously pursuing what
customers truly desire.



CUSTOMER PERSPECTIVE CASES

[Case 1] Cleansing Oil Pump [Case 2] Matt But Glow Pump

Issues: Issues: Pump Tube Type Packaging

Nozzle damage caused by external impacts such as transport, Received multiple customer complaints about the pump

delivery, or mishandling. not working properly.

Splashing of product due to stiff pumping action. Container-related negative mentions accounted for 3.2% of
total reviews on the official website.

Improvements:

Strengthened pump thickness for durability and applied Improvements:

protective caps to ensure product integrity upon delivery. Strengthened pump thickness for durability and applied

Enhanced pump mechanism for smoother pumping action. protective caps to ensure product integrity upon delivery.
Enhanced pump mechanism for smoother pumping action.

Before After

AS-IS TO-BE



CUSTOMER PERSPECTIVE CASES

effects for customers

Co-development of new SKUs with 43 skincare influencers & ANUA's online community for 4
months, receiving feedback for each sample batches, to find the best packaging, texture and

Anua (ﬁ:kql_
=
customen

Recruiting BEAUTY ENTHUSIAST CUSTOMERS
to co-develop new products with ANUA!

Swipe for more info >

L 4

We'd like to co-develop new products that can be added
to acne-prone skincare routine with you
for honest feedback about each samples, packaging and more!

Registration Information

© Registration Period March 23"(thu)~ March 30%(Thu)®sT)
© Announcement March 31%(rixesT)

“Testers who have been selected
will be notified individually.

© Activity Period April ~ July 2023 (Approx. 2-3 months)

© How to Apply Click link in bio

= — -

Anua

& OVERVIEW OF THE st SAMPLE ¢

@ What's this sample about?

From previous testing & feedback of various samples, we
found that this sample had the most positive feedback that it is
a gentle yet effective exfoliant for acne-prone / sensitive skin.

Hence, we ought to finally test the sample which includes

Salicylic Acid (BHA), Teatree extract, Hyaluronic Acid and 2
Willow Bark extract for the most effective exfoliating effect as .
well as gentleness.

El How to Use

Please use maximum once every 2 days
(Everyday use may cause over exfoliation for some skin types)
Can be used morning & night, but please wear SPF protection in mornings

Kindly test on the palms of your hands first, then to areas where
exfoliation is needed, then to the whole face!

£ Sample Information

- There will be 1 bottle for this batch for quick tests and reviews!
Main active ingredients (*Full ingredients list is in the next page) :

Effective in unclogging

Soothing effect &
& minimizing pores

Pore & sebum
slight scent

production care

Anua

& OVERVIEW OF THE st SAMPLE ¢

@ What's this sample about?

From test results of the 4* sample, there were opposing
opinions on how lightweight the serum was - and how it
didn't absorb into the skin fully.

To test this, we've changed th

e texture watery and
etter lion into

prone skin.

In addition, we've removed fragrance(parfum) to prevent any ?

irritation that may occur - alongside with a fungal acne
Folliculitis) ‘Polyglyceryl10 ||

Oleate’. -

El How to Use

Can be used for everyday daily use

- Can be used morning & night, but please wear SPF protection in momings

Kindly test on the palms of your hands first, then to areas where dark spot
treatment is needed, then to the whole face!

& Sample Information

- There will be 2 bottles for this batch for quick tests and reviews!
Main active ingredients (*Full ingredients list is in the next page) :

Helps to break down

Interrupts excess melanin production
excess melanin



BRAND POSITIONING

Gentle Effective

ANUA aims to provide gentle and effective cosmetics at an accessible mid-range price point.



ACHIEVEMENTS

Achieving $300M Annual Revenue in Just 5 Years
Key Markets: USA, Japan, South Korea

ANUA
Launching

Korea

Start to Entered in Olive Young

Japan

Start to Entered in Major retail Stores

Korea

No.1 Toner in Olive young
Japan

No.1 Toner in @cosme

Korea

Olive Young BEST 10 Brands
Japan

Entered in 3,000 retail Stores

us

Start to Entered in ULTA & Boots

$300M

2019.2Q

2022

2023

2024



ACHIEVEMENTS

$100M
Fy23
revenue

Amazon
No.1

Toners &
Cleansing Qil

40M

Units

Sold Globally
2023

2.2B
Views

#Hanua in
TikTok

10,000

Doors
Worldwide

15+
New
SKUs

2024



02 PRODUCTS

PRODUCT DEVELOPMENT PHILOSOPHY
GENTLE & EFFECTIVE: BY LINE
GENTLE & EFFECTIVE: BY CATEGORY



PRODUCT DEVELOPMENT PHILOSOPHY
GENTLE YET EFFECTIVE

1. Exclusive/Patented Ingredients and Formulations Unigue to ANUA

1. Proven Effectiveness and Safety Through Testing

1. A Sensory Experience That Satisfies Everyone

1. Practical and Eco-Friendly Packaging

VEGAN CRUELTY-FREE FORMULA FSC CERTIFIED EWG GREEN



ANUA : Gentle Yet Effective INGREDIENTS

Natural Active
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BY INGREDIENT

GENTLE @ EFFECTIVE

HEARTLEAF

NIACINAMIDE
RICE HYALURONIC ACID & PDRN

AZELAIC ACID

RETINOL

BHA, CERAMIDES



GENTLE

GENTLE - 03 PEACH LINE GENTLE - 04 BIRCH LINE
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RECENTLY LAUNCHED

- EFFECTIVE

EﬁiEchE-uz HY/ LPRONIC ACID LINE EFFECTIVE - 03 AZELAIC ACID LINE
EFFECTIVE
y Skin Y e r nishes edness Sensitive Skir

Redne:

Blemist

EFFECTIVE



BY CATEGORY

L CLEANSERS OIL-BASED /WATER-BASED /ETC.
® TONERS

® TONERPADS

® SERUMS DAILY / SPECIAL
® | OTIONS & EYE CREAMS

® MOISTURIZERS / CREAMS

¢ FACE MASKS SHEETMASKS /ETC.
¢ SUNCARE

® BASEMAKEUP

¢ PIMPLEPATCHES

T TOOLS




SKINCARE ROUTINE BY SKIN CONCERNS

Double Cleanse Exfoliate/Tone Boost Moisturize Special Care
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HERO ITEMS OF ANUA
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NATURAL & ACTIVE

CLEANSING OIL

anu@

SOOTHING TONER

TXA SERUM



HERO ITEMS OF ANUA - NATURAL LINE

24 OLIVEYOUNG

KR MD’S PICK
(CLEANSING)

NO.1

AMAZON US
(MAKEUP CLEANSING
oILS)

== T NO.2
SWEET JP

(KOREAN BEST
CLEANSERS)

Anua

HEARTLEAF

ANUA HEARTLEAF PORE '] - - 1
'CONTROL CLEANSING OIL

ANUA HEARTLEAF HUILE

i
NETTOYANTE DE CONTROLE An ua

DES PORES.

HEARTLEAF

HEARTLEAF PORE
CONTROL CLEANSING OIL

SIGNATURE LINE - HEARTLEAF

Successfully led the “Double Cleansing” trend on
social media world wide

Expanding all doors within 3 months of launch in
Olive Young

No. 1 Cleansing Oil in Amazon (23.08~)

@ Anua Heartleaf Pore Control Cleansing Qil, Oil Cleanser for
Face, Makeup Blackhead Remover, Korean Skin Care 6.76 fl
0z(200ml) (original)

Visit the ANUA Store
43 %k kkyr v 13,408 ratings | Search this page

S in Makeup Cleansing Oils

100K+ bought in past month

® )

lids

i3

~11% $77°° 526477102
List Price: £19:90 @



HERO ITEMS OF ANUA - NATURAL LINE

24 NO.1

OLIVEYOUNG KR
(TONERS)

e 23 NO.2
_— - OLIVEYOUNG KR

’ (TONERS)

ANnua ‘22 NO.1
OLIVEYOUNG KR
(TONERS)

T+ e

WWD JP
(COSME TONERS)

T

HEARTLEAF 77 + HYALURON

ANUA HEARTLEAF 77 SOOTHING TONER
ANUA HEARTLEAF 77 TONIQUE ABNSANT Anua

¥
W

HEARTLEAF 77%
SOOTHING TONER

SIGNATURE LINE - HEARTLEAF

- Harvested in April with the highest concentration of
active ingredient for acne

- No.1Toner in Amazon (2023.05~)

- No.1Toner in Olive Young
- Total sales of IM units / 30K reviews

- No.1Toner in Japan @cosme
- Total sales of 2M units /100K reviews

pe— 0710,

2024 2023 OLIVE YOUNG o‘uv;m:m N RD 2o
OLIVE YOUNG OLIVE YOUNG AWARDS AWARDS w eI g
AWARDS AWARDS 2022 2021 = .9“”.,'-' e

KOREA e . o
WINNER Youluber's e
Awards 2023
aw/ed




HERO ITEMS OF ANUA - ACTIVE LINE
NIACINAMIDE + TXA

Product development based on data reach in USA

TOP RANK

AMAZON US
(FACIAL SERUMS)

NIAGINAMIDE 10 +TXA 4
7

ANUA NIACINAMIDE 1|
SERUM

ANUA NIACINAMIDE 10 TXA
SERUM

30 ML/ 1.01FL. 02,

NIACINAMIDE 10
+ TXA 4 SERUM

Conducted product development with 40 heavy users

over 180 days

Achieved daily sales of 1,000 units within 2 months of

launch

Amazon customer review rating 4.7 with no 1 star

reviews

Best Sellers in Facial Serums

Anua 10% Niacinamide+ 4% Tranexamic Acid Serum,
Ceramide, Hyaluronic Acid, Vitamin B12 natural color, for
Sensitive skin, Korean Glass Skin, Fragrance-Free (30ml /1.01
fl.oz.)

Visit the ANUA Store
4.4 %k ddkdr v 2,957 ratings | Search this page

Amazon's



03 MARKETING

- DRIVING GROWTH
- MARKETING & PR ACTIVITIES



Anua Key Business Driver: Creating New Demand on TikToK

#DoubleCleansing Brand Keyword

#anua
Hashtag growth Total values 1 Dec 2022 - Today b, CS 41.54

{istory Limit in your subscription: 2 years

#goodmolecules

#byoma

#firstaidbeauty

#summerfridays



Anua Key Business Driver: GOOGLE TREND
US & WORLDW!IDE TREND: ANUA / CLEANSING OIL

TREND IN US TREND WORLDWIDE

+ Add comparison

I United States ~ Past 12 months ~ I All categories ¥ Web Search ¥ Worldwide ¥ Past 12 months ¥

Interest over time @

-

< <




Anua Key Business Driver: GOOGLE TREND

TOP KEYWORDS: ANUA / CLEANSING OIL

TREND IN US

anua 1

—_———

Interest by subregion (3 Subregion = & <> <& Related queries (3) A
1 anuaoil —
= 2 toner —
- b2 A
AN e
. ‘-"_ = 3 anuatoner —
g
| T N ey
A
'!' % 4 cleansing oil —
. 5 anuacleansing ol —
Shauwing 15,0125 querer. >
o =
| cleansing oil |
—— o - )
Interest by subregion () Subregion * = 4 O <L Related queries (@) Tp * & O
1 anua I
2 anuacleansing oil I
3 ollcleanser —
4 face cleansing ol —
5 best cleansing oil |

TREND WORLDWIDE

F———

anua I

-—— = o

Interest by region (3) Regon * = & < <& Related queries (3) Tp v & O L
1 anuacleansing —
2 anuaoll —
£
i 3 anuatoner —
4 serum anua I
5 cleansing oll —
[ Include low search volume regions.
e -
| cleansing oil 1
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Interest by region (%) Region * = & ¢ Related queries (3) Tp v+ & O <
1 cleansing oil anua I
1
[oetin 2 anua I
€3
W, 7
#
3 oilcleanser —
4 centella cleansing oil -
5 centella -

[] Include low ssarch volume regions




MARKETING & PR ACTIVITIES

Ongoing collaborations with 300+ influencers globally

o

@'asn;innlily @karlz;;:elis @lailapual7
VIEWS 16.5M VIEWS 8.9M VIEWS 2.9M

In my country,
of rice is 85k &

Replying to ® HER. nt glass
skin @ § #kbeautyhs ffic... more

Jasmin
Paid partnership

must have serum for dark spo

@anva_us ad dark Spotcofrectin... more Playlist - Skin

@ marvella__1
VIEWS 2M

Following  For You

L

Marvella3%§ »"

hyperpigmentation skincare routine™
#darkspots #koreanskincare #a... more


https://www.tiktok.com/@lailapaul7/video/7396734058459434272?lang=en&q=lailapaul7%20anua&t=1733879032217
https://www.tiktok.com/@jasminnlily_/video/7329195534692928801?lang=en&q=JASMINLILLY%20ANUA&t=1733879960184
https://www.tiktok.com/@karlacelis_/video/7363382376652737835?lang=en&q=karlacelis%20anua&t=1733880670168
https://www.tiktok.com/@_marvella__1/video/7352497458796121387?lang=en&q=marvella%20anua&t=1733881027615

MARKETING & PR ACTIVITIES
UGC & Ambassador Marketing

Anua P Serums
Comparison &

TXA SERUM & PEACH
NIACIN SERUM

Views: 1.4M Likes: 70K
Shares: 2.6K

HEARTLEAFE CLEANSING

DUo

Views: 3.3M Likes: 159K
Shares: 11.6K

RICE GLOWY
MILKY TONER

Views: 655K Likes: 16K
Shares: 11.9K

v

HEARTLEAF PORE

CONTROL CLEANSING OIL

Views: 3.8M Likes: 158K
Shares: 14.8K

it's pink be' of the
natural colour of B12

NIACINAMIDE 10 +
TXA 4 SERUM

Views: 1.6M Likes: 73.5K
Shares: 3.8K


https://www.tiktok.com/@userhacmed72/video/7340644366781844742?lang=en&q=ANUA%20DARK%20SPOT%20&t=1733879501542
https://www.tiktok.com/@userhacmed72/video/7340644366781844742?lang=en&q=ANUA%20DARK%20SPOT%20&t=1733879501542
https://www.tiktok.com/@thelipstickgirly/video/7439318700789992736?lang=en&q=anua%20heartleaf%20cleansing%20oil&t=1733884037765
https://www.tiktok.com/@thelipstickgirly/video/7439318700789992736?lang=en&q=anua%20heartleaf%20cleansing%20oil&t=1733884037765
https://www.tiktok.com/@mamata3793/video/7408780630785330449?lang=en&q=anua%20TONER%20&t=1733884780805
https://www.tiktok.com/@mamata3793/video/7408780630785330449?lang=en&q=anua%20TONER%20&t=1733884780805
https://www.tiktok.com/@mehditowear/video/7350673269613169922?lang=en&q=MEHDITOWEAR%20ANUA&t=1733885028742
https://www.tiktok.com/@mehditowear/video/7350673269613169922?lang=en&q=MEHDITOWEAR%20ANUA&t=1733885028742
https://www.tiktok.com/@diegomoone/video/7343342929777577262?lang=en&q=ANUA%20PEACH%20SERUM&t=1733885336876
https://www.tiktok.com/@diegomoone/video/7343342929777577262?lang=en&q=ANUA%20PEACH%20SERUM&t=1733885336876

MARKETING & PR ACTIVITIES
BRAND PR ACTIVITIES IN THE US

EXPOSURE TO TRADITIONAL MEDIA INFLUENCER EVENT
GLOBAL INFLUENCER

ALLURE, BYRDIE, VOGUE, ETC.
PRIVATE INVITATION EVENT

= BYRDIE Q

IN THIS ARTICLE

Best for Blackheads: Anua
Heartleal Pore Control Cleansing Best Gentle

Oil

ANUA Heartleaf Quercetinol
Pore Deep Cleansing Foam

What We Like

Exfoliates the skin with BHAs



MARKETING & PR ACTIVITIES
PR BOXES & ADVENT CALENDARS

AN =

JAPAN LIMITED EDITIO

BOX 2024 ADVENT CALENDAR
anua A ‘q“‘*'
®* i

Jasmin

oy 5 GeTh B
ey

INFLUENCER BOXES

US SEEDING BOX



MARKETING & PR ACTIVITIES
COLLABORATIONS

ANUA X HOONION

ANUA X ALLA BEAUTY

A2t RE|
SSHE

ANUA X TAKETAROUTIME

-



04 MARKET PRESENCE

- INTERNATIONAL DISTRIBUTION CHANNELS
- KEY MARKETS : US/JAPAN / KOREA



INTERNATIONAL DISTRIBUTION CHANNELS

160+ COUNTRIES including USA, Canada, Europe, Japan, Southeast Asia, etc.

With international sales contributing to 50% of the total revenue,
ANUA is evolving into leading trend setting in the beauty and lifestyle sectors

OFFLINE RETAILS

BOOTS

UK

WATSONS
THAILAND

SAMARITAINE
PARIS

LUXPLUS
DENMARK

amazon
N

YESSTYLE

ULTA #9% Qooro

BEAUTY

 ricroksnop L

SOCiOlla gShOPee @ Lozada

ooooooooooooooo

R&@SSMANN (SAMARITAINE

A Zivot je krasnéjsi PARIS PONT-NEUF

Rakuten crowstation LY KQ

o Orlentrade
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KEY MARKET: US

Rank

Shop

Anva Store US
©. The Ordinary Store
Anva Store US
. CANVAS BEAUTY BRAND
. wavytalk

ccmne GOpPUTE

u Tarte Cosmetics

Sales score ()

98.48

98.48

98.14

97.82

97.61

97.24

Growth score ()

97.49

97.49

96.26

Tiktok Shop

LIVE Count Video Count

10.79K 4.85K
5.87K 7.72K
10.79K 4.85K
3.33K 1.53K
3.43K 4.36K
12.4K 11.44K
8.86K 5.6K

TOP RANK Record _ Jun 2024

Anua Heartleaf 77% Soothing Toner |

pH 5.5 Trouble Care, Calming Skin,

Refreshing, Hydrating, Purifying,...
Natural 8.45 Fl Oz (Pack of 1)

i A Adr - 2,180
40K+ bought in past month

DEEEEEE i» Makeup Cleansing Oits

70K* ought in pust month

Amazon Best Sellers

@ @ @ @ L 2 >
11.2022 05.2023 08.2023 01.2024 05.2024
Amazon Launched Toner Cleansing Oil 1M Units Sales Top 3 Brand
Bestseller #1 Bestseller #1 $4M Monthly Revenue In TikTok shop

Sodar oot bisad on e, Uintstad Senansly




KEY MARKET: US
US ULTA

#No.1 BRAND

All door
Dual Shelve

All door
At ULTA

Single Shelve

2412 25.2 25.7 2025

4 Stops for

Glass Skin

Anua Anua Anua

10+ 10+




PLANOGRAM: ULTA

4 Steps for
Glass Skin
ANnua ANua
77+ |
Anua Oy e Anua Anua

Anua

STEP 2 g
DOUBLE CLEANSE : EXFOLIATE / TONE

ON * Foom / Cleoniing Powder Toowe Pod / Tones

MEARTIEAF 77

e § 22,00

ANUA's Glass Skin routine integrated into VMD with cohesive skincare and product display.



KEY MARKET: US
US AMAZON

Beauty & Personal Care » Makeup » Makeup Remover » Makeup Cleansing Oils

e

Makeup Cleansing Oils v

Best Sellers New Releases Most Wished For

—————

Remover, Korean Skin Care...

Serums v

Best Sellers ~ Most Wished For  Gift Ideas

Toners & Astringents v

Best Sellers  Most Wished For  Gift Ideas

Reduce Redness and Breakouts,...

Washes v

Best Sellers  Most Wished For  Gift Ideas

and Niacinamide| Fragrance...

| anua Heartieat pore control & COSRX Snail Mucin 96% Power = Tower 28 S05 Dl Besais Fadkl & . CAI=VS Foaming fachl Cisansier
| cteansing oit, oit Cleanser for Face Serum 3.38 fl 0z 100mI, e 59“‘:“{: o =) Daily Face Wash for Oily Skin
ochlorous Acid Spray Helps i ic Aci i

Face, Makeup Blackhead Hydrating Serum for Face, Self P pray Help: E with Hyaluronic Acid, Ceramides,

|
|
I ) 5

Care, Glow Skin under Makeup, ...

Fookkkofr 13,304 Ak Ar 75,344 Fodkdr 1,729 Yook ke fr 92,708
7 offers from $18.48 $28.00 $15.48
TruSkin Vitamin C Serum — Anti g _i“ Heartleaf 77 Soothi
# - nua Heartlea oothing : e A
Farmacy Makeup Remover Aging Facial Serum with Vitamin - oner | pH 5.5 Trouble Care, gleraVe Ranewmlg tsa:x!l:hkld

Sieancing Bajm - Green Cledin C, Hyaluronic Acid, Vitamin E and Calming Skin, Refreshing, syalinobic e, Manamidess
A, Waterproof Makeup Remover + More — Brightening Serum for... — Hydrating, Purifying, Cruelty... c)’ S 'l Y 3
SHES  Oil Based Cleanser - Gentle... deh kN 147202 ks sse7 eramides, Gentle BHA...

|

|

|
[
7 4

ok kfr 72,706

Kok kol 7,836 .
T offer from $36.00 $37.36 ____]$1854 $15.48
2 I
SKIN1004 Madagascar Centella #3 A : | " —
i P R ol W i, B L toieron o
200ml | Gentle Oil Cleanser for | . ; il 3 Toner for facé; Niacknanide, \ Purifying Foaming Facial
N Ceramide, Hyaluronic Acid, \ i hf
Face, Korean Facial Cleanser,... I ; Ceramide, Rice Bran Extract, Cleanser, Oil Free Face Wash for
Vitamin B12 natural color, for... 4 e - Oily Skin and for Sensitive Ski
KAk 3510 ikt 2786 ily Skin and for Sensitive Skin...
I i I Jododkokofr 2,851 S 3 4 ekt 37,267
Roll over image to zoom in $18.60 L _Is19.00 $25.00 __—_ dcterlom $1790
. . . B2y Beauty of Joseon Ginseng . . [ 72 i COSRX 6X Peptide Collagen | | anua Heartleaf Quercetinol Pore
Anua Heartleaf Pore Control Cleansing Qil, Oil Cleanser for Cleansing Oil Waterproof geraVeFReiurfaing R;"r::' ( Booster Toner Serum, | 24 | Deep Cleafnslng Foam, Facial
; Makeup Remover for Sensitive, erum For Post Acie Marks, ~ Niacinamide & Hyaluronic Acid Cleanser, for Double Cleansing,
Face, Makeup Blackhead Remover, Korean Skin Care 6.76 fl \ s S e Formulated With Licorice Root e trie | i I 8Ha, Hyaturonic Acid, Giycerin,..
0z(200ml) (original) ok Aoy 1,057 = Extract & Niacinamide, .. - Jk kAot 2,830 | I Kk kkdr 5,977
e $19.00 Fohorom s $19.89 e —_J$13.00

] 43 % khokdr v 13,408 ratings | Search this page

| in Makeup Cleansing Qils

100K+ bought in past month

-11% #7175 ts26a/7102
List Price: $13:98 @

NO. 1 Cleansing Oil sales on US AMAZON (2024. 12)
TOP 10 in other categories (2024. 12)



KEY MARKET: JAPAN

2000 D 8,500 Doors
500 Doors 1,500 Doors ’ oors #No.1 BRAND

21.05 22.05 23.06 24.11




KEY MARKET: JAPAN

TOP SELLER IN JAPAN PLATFORMS

ImA6O%OFF] AW (OH3I5K] B EE-
5,600 5.760m

#9758, 000718

W W
*x ek . ®©
, G

©®
R

)

& a7 T L (MOWPICK) F-02
22407

$16756,0007 8%

22407
$5557,0008 8
As of September 2024
ANUA tops in Q3 promotional activities on Japan’s Qo010

B

2
(muwe wncrar wns0517 Bt T () cicar e (hw) v257<
16,073736,200] i3,151%53,552F% i2,784755, 849PIRR i2,433755,02330%

_ W

LoBNLFEY »a
TSI

W

innisfree K1T5HO
IRIEARE/SC €

(RN T P paws & 3
H2.176754.676F6% #12.023%53.187F6 11.879%56, 734F IR ¥11.861751,500P 6%

As of June 2023
ANUA leads in Q2 promotional activities on Japan’s Qo010
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As of June 2023
ANUA ranks No.1 in Facial toner sales on @cosme




KEY MARKET: KOREA
OLIVE YOUNG
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KEY MARKET: KOREA
DOMESTIC CHANNELS

HE 8 O 21 - 28 S20)/
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ANUA reigns in South Korea, dominating sales at the leading H&B
stores, Olive Young, with presence across 1,300 locations.

With strong presence in major outlets, we continuously expand
our reach, ensuring ANUA's easy accessibility for customers
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Cosmetics & Perfumes
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05 UPCOMING LINEUPS & PLANS




ANUA's New Product Package
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ANUA PRODUCT BIRD VIEW

BRAND PORTFOLIO_AFTER Package Renewal
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Upcoming Product Lineup for 2025

Pimple Patch

Moisturizer

Serum Face Mask

2024 4Q 2024 4Q
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Brightening— -
Serum Pad

For sansttve i

Glowing— —— Soothing
Serum Pad Serum Pad
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Serum Pad

2025 2Q



Digital Marketing Plan for Q1-Q2 2025

2024 4Q 20251Q
October November December January & February March
' Brightening— -
Serum Pad
Anua T
[¢]
3+ -
- 2
SerumPad  Soonid,
= ;, o
. . Barrier Azelaic Acid &
Rice Line TXA Serum Cream PDRN Serum Serum Pads



ANUA Brand References - Collaborations

Characters - The Powerpuff Girls, Peanuts (Snoopy)

HEARTLEAF 77 + HYALURON

ANUA HEARTLEAF 77
SOOTHING TONER
ANUA HEARTLEAF 77
TONIQUE APAISANT




ANUA Brand References - Special Package

Olive Young Bundle Package Influencer Seeding
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ANUA Brand References - Events

Booth Design for Exhibition




ANUA Brand References - Models




ANUA Brand References - POG/VMD
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E.O.D

Contact
Email ;

The Founders Inc.
8,10F, 521, Teheran-ro, Gangnam-gu,
Seoul, Republic of Korea


mailto:global_sales@thefounders.kr
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