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01 BRAND INTRODUCTION

- BRAND IDENTITY
- BRAND CORE VALUES
- ACHIEVEMENTS



BRAND IDENTITY

"A"s stand for "Ask" and "Answer", while the 
"N" and "U" in the middle represent intersection and union, respectively.



ANUA responds to customers' skincare needs with products that are 
Gentle, Effective, or both Gentle & Effective.

BRAND IDENTITY



BRAND CORE VALUE 

ANUA develops products from the 
customer's perspective, not the 
manufacturer's.

The "customer's perspective" means 
providing precise solutions to skincare 
concerns and embodying ANUA's spirit 
of continuously pursuing what 
customers truly desire.



CUSTOMER PERSPECTIVE CASES 

[Case 1] Cleansing Oil Pump

Issues: 
Nozzle damage caused by external impacts such as transport, 
delivery, or mishandling.
Splashing of product due to stiff pumping action.

Improvements:
Strengthened pump thickness for durability and applied 
protective caps to ensure product integrity upon delivery.
Enhanced pump mechanism for smoother pumping action.

AfterBefore

[Case 2] Matt But Glow Pump

Issues: Pump Tube Type Packaging
Received multiple customer complaints about the pump 
not working properly.
Container-related negative mentions accounted for 3.2% of 
total reviews on the official website.

Improvements:
Strengthened pump thickness for durability and applied 
protective caps to ensure product integrity upon delivery.
Enhanced pump mechanism for smoother pumping action.



CUSTOMER PERSPECTIVE CASES 

Co-development of new SKUs with 43 skincare influencers & ANUA’s online community for 4 
months, receiving feedback for each sample batches, to find the best packaging, texture and 
effects for customers



ANUA aims to provide gentle and effective cosmetics at an accessible mid-range price point.

BRAND POSITIONING

Luxury

Mass

EffectiveGentle



2019.2Q 2023 2024

ANUA
Launching

Korea

Olive Young BEST 10 Brands

US

Start to Entered in ULTA & Boots 

Japan

Entered in 3,000 retail Stores

Japan  

No.1 Toner in @cosme

Korea 

No.1 Toner in Olive young

Japan

Start to Entered in Major retail Stores

Korea 

Start to Entered in Olive Young

$100M 

$50M

2022

$300M 

Achieving $300M Annual Revenue in Just 5 Years 
Key Markets: USA, Japan, South Korea

ACHIEVEMENTS



ACHIEVEMENTS

$100M
FY23 

revenue

Amazon 
No.1

Toners & 
Cleansing Oil

2.2B 
Views
#anua in 

TikTok

10,000 
Doors

Worldwide 

40M 
Units

Sold Globally 
2023

15+ 
New 
SKUs

2024



02 PRODUCTS

- PRODUCT DEVELOPMENT PHILOSOPHY
- GENTLE & EFFECTIVE: BY LINE
- GENTLE & EFFECTIVE: BY CATEGORY



PRODUCT DEVELOPMENT PHILOSOPHY

1. Exclusive/Patented Ingredients and Formulations Unique to ANUA

1. Proven Effectiveness and Safety Through Testing

1. A Sensory Experience That Satisfies Everyone

1. Practical and Eco-Friendly Packaging

GENTLE YET EFFECTIVE

VEGAN CRUELTY-FREE FORMULA FSC CERTIFIED EWG GREEN



Gentle Yet Effective 

EffectiveGentle 
Natural

Heart Leaf / Peach /
Rice / Birch

Active

Niacinamide / TXA / 
Vitamin C / Retinol / 

Hyaluronic Acid / 
PDRN / Azelaic Acid 

ANUA : Gentle Yet Effective INGREDIENTS
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RECENTLY LAUNCHED

EFFECTIVE



BY CATEGORY



SKINCARE ROUTINE BY SKIN CONCERNS

Oily/
Blemish-Prone Skin

Sensitive Skin/
Redness

Dull Skin / 
Uneven Skin Tone

Dry Skin / 
Dehydrated Skin

Double Cleanse Exfoliate/Tone Boost Moisturize Special Care

Upcoming

Upcoming

Upcoming

New

New New

Upcoming

Upcoming

Upcoming

New



HERO ITEMS OF ANUA
NATURAL & ACTIVE
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HEARTLEAF PORE 
CONTROL CLEANSING OIL

HERO ITEMS OF ANUA - NATURAL LINE

SIGNATURE LINE - HEARTLEAF

- Successfully led the “Double Cleansing” trend on 
social media world wide

- Expanding all doors within 3 months of launch in 
Olive Young

- No. 1 Cleansing Oil in Amazon (23.08~)

NO.1

AMAZON US
(MAKEUP CLEANSING 

OILS)

NO.2

SWEET JP
(KOREAN BEST 

CLEANSERS)

‘24 OLIVEYOUNG 

KR MD’S PICK 
(CLEANSING)



HEARTLEAF 77% 
SOOTHING TONER

HERO ITEMS OF ANUA - NATURAL LINE

SIGNATURE LINE - HEARTLEAF

- Harvested in April with the highest concentration of 
active ingredient for acne

- No. 1 Toner in Amazon (2023.05~)

- No. 1 Toner in Olive Young
- Total sales of 1M units / 30K reviews

- No. 1 Toner in Japan @cosme
- Total sales of 2M units / 100K reviews

‘24 NO.1

OLIVEYOUNG KR
(TONERS)

‘23 NO.2

OLIVEYOUNG KR
(TONERS)

‘22 NO.1

OLIVEYOUNG KR
(TONERS)

‘23 NO.1

WWD JP
(COSME TONERS)



NIACINAMIDE 10 
+ TXA 4 SERUM

HERO ITEMS OF ANUA - ACTIVE LINE

NIACINAMIDE + TXA

- Product development based on data reach in USA

- Conducted product development with 40 heavy users 
over 180 days 

- Achieved daily sales of 1,000 units within 2 months of 
launch

- Amazon customer review rating 4.7 with no 1 star 
reviews

TOP RANK 

AMAZON US
(FACIAL SERUMS)



03 MARKETING

- DRIVING GROWTH
- MARKETING & PR ACTIVITIES



Anua Key Business Driver: Creating New Demand on TikToK



Anua Key Business Driver: GOOGLE TREND

TREND IN US TREND WORLDWIDE

US & WORLDWIDE TREND: ANUA / CLEANSING OIL



Anua Key Business Driver: GOOGLE TREND
TOP KEYWORDS: ANUA / CLEANSING OIL

TREND IN US TREND WORLDWIDE



MARKETING & PR ACTIVITIES
Ongoing collaborations with 300+ influencers globally

@lailapual7

VIEWS 2.9M 

@jasminnlily_

VIEWS 16.5M 

@karlacelis_

VIEWS 8.9M 

@_marvella__1

VIEWS 2M 

https://www.tiktok.com/@lailapaul7/video/7396734058459434272?lang=en&q=lailapaul7%20anua&t=1733879032217
https://www.tiktok.com/@jasminnlily_/video/7329195534692928801?lang=en&q=JASMINLILLY%20ANUA&t=1733879960184
https://www.tiktok.com/@karlacelis_/video/7363382376652737835?lang=en&q=karlacelis%20anua&t=1733880670168
https://www.tiktok.com/@_marvella__1/video/7352497458796121387?lang=en&q=marvella%20anua&t=1733881027615


MARKETING & PR ACTIVITIES

NIACINAMIDE 10 + 

TXA 4 SERUM

Views: 1.6M Likes: 73.5K 

Shares: 3.8K 

HEARTLEAF PORE 

CONTROL CLEANSING OIL

Views: 3.8M Likes: 158K 

Shares: 14.8K 

RICE GLOWY 

MILKY TONER

Views: 655K  Likes: 16K 

Shares: 11.9K 

HEARTLEAF CLEANSING 

DUO

Views: 3.3M  Likes: 159K 

Shares: 11.6K 

TXA SERUM & PEACH 

NIACIN SERUM

Views: 1.4M  Likes: 70K 

Shares: 2.6K 

UGC & Ambassador Marketing

https://www.tiktok.com/@userhacmed72/video/7340644366781844742?lang=en&q=ANUA%20DARK%20SPOT%20&t=1733879501542
https://www.tiktok.com/@userhacmed72/video/7340644366781844742?lang=en&q=ANUA%20DARK%20SPOT%20&t=1733879501542
https://www.tiktok.com/@thelipstickgirly/video/7439318700789992736?lang=en&q=anua%20heartleaf%20cleansing%20oil&t=1733884037765
https://www.tiktok.com/@thelipstickgirly/video/7439318700789992736?lang=en&q=anua%20heartleaf%20cleansing%20oil&t=1733884037765
https://www.tiktok.com/@mamata3793/video/7408780630785330449?lang=en&q=anua%20TONER%20&t=1733884780805
https://www.tiktok.com/@mamata3793/video/7408780630785330449?lang=en&q=anua%20TONER%20&t=1733884780805
https://www.tiktok.com/@mehditowear/video/7350673269613169922?lang=en&q=MEHDITOWEAR%20ANUA&t=1733885028742
https://www.tiktok.com/@mehditowear/video/7350673269613169922?lang=en&q=MEHDITOWEAR%20ANUA&t=1733885028742
https://www.tiktok.com/@diegomoone/video/7343342929777577262?lang=en&q=ANUA%20PEACH%20SERUM&t=1733885336876
https://www.tiktok.com/@diegomoone/video/7343342929777577262?lang=en&q=ANUA%20PEACH%20SERUM&t=1733885336876


MARKETING & PR ACTIVITIES
BRAND PR ACTIVITIES IN THE US

EXPOSURE TO TRADITIONAL MEDIA
ALLURE, BYRDIE, VOGUE, ETC.

INFLUENCER EVENT
GLOBAL INFLUENCER 

PRIVATE INVITATION EVENT



MARKETING & PR ACTIVITIES
PR BOXES & ADVENT CALENDARS

2024 ADVENT CALENDARRICE LINE PR BOX

COLLAGEN MASK PR BOXUS SEEDING BOX

JAPAN LIMITED EDITION 
BOX

INFLUENCER BOXES



MARKETING & PR ACTIVITIES
COLLABORATIONS

ANUA X TAKETAROUTIMEANUA X HOONION ANUA X ALLA BEAUTY



04 MARKET PRESENCE

- INTERNATIONAL DISTRIBUTION CHANNELS
- KEY MARKETS : US / JAPAN / KOREA



INTERNATIONAL DISTRIBUTION CHANNELS
160+ COUNTRIES including USA, Canada, Europe, Japan, Southeast Asia, etc.

With international sales contributing to 50% of the total revenue, 
ANUA is evolving into leading trend setting in the beauty and lifestyle sectors

OFFLINE RETAILS

BOOTS
UK

SAMARITAINE
PARIS

LUXPLUS
DENMARK

WATSONS
THAILAND



PARTNERS



KEY MARKET: US

Tiktok Shop
TOP RANK Record _ Jun 2024



KEY MARKET: US
US ULTA



PLANOGRAM: ULTA

ANUA's Glass Skin routine integrated into VMD with cohesive skincare and product display.



KEY MARKET: US
US AMAZON

NO. 1 Cleansing Oil sales on US AMAZON (2024. 12)
TOP 10 in other categories (2024. 12)



KEY MARKET: JAPAN

21.05 22.05 23.06 24.11

500 Doors 1,500 Doors
3,000 Doors

8,500 Doors
#No.1 BRAND



KEY MARKET: JAPAN
TOP SELLER IN JAPAN PLATFORMS

As of September 2024

ANUA tops in Q3 promotional activities on Japan’s Qoo10

As of June 2023

ANUA leads in Q2 promotional activities on Japan’s Qoo10

As of June 2023

ANUA ranks No.1 in Facial toner sales on @cosme



KEY MARKET: KOREA
OLIVE YOUNG



KEY MARKET: KOREA
DOMESTIC CHANNELS

ANUA reigns in South Korea, dominating sales at the leading H&B
stores, Olive Young, with presence across 1,300 locations.
With strong presence in major outlets, we continuously expand
our reach, ensuring ANUA’s easy accessibility for customers



05 UPCOMING LINEUPS & PLANS



ANUA's New Product Package 



ANUA PRODUCT BIRD VIEW



Upcoming Product Lineup for 2025

Pimple Patch Moisturizer Serum Face Mask Serum Pad

2024 4Q 2024 4Q 2025 1Q 2025 1Q 2025 2Q



Digital Marketing Plan for Q1–Q2 2025

2024 4Q 2025 1Q

October November December January & February March

Rice Line TXA Serum Barrier 
Cream

Azelaic Acid & 
PDRN Serum Serum Pads



ANUA Brand References - Collaborations

Characters - The Powerpuff Girls, Peanuts (Snoopy)



ANUA Brand References - Special Package

Olive Young Bundle Package Influencer Seeding



아누아 팝업

전시회

메가코스메랜드

ANUA Brand References - Events

Booth Design for Exhibition



ANUA Brand References - Models



ANUA Brand References - POG / VMD



E.O.D

Contact
Email : global_sales@thefounders.kr

The Founders Inc.
8,10F, 521, Teheran-ro, Gangnam-gu, 
Seoul, Republic of Korea

mailto:global_sales@thefounders.kr
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