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THE CELL LAB
PERFORMANCE & GROWTH

(SRS PN

2017 590,368,300 65,596,533
12,000,000,000

2018 1,504,188,700 125,349,058  155%[
10,000,000,000 2019 2,505,899,900 208,824,992 67%00
8,000,000,000 2020 3,388,938,200 282,411,517 35%[]
6.000,000.000 2021 4,086,720,000 340,560,000 21%[]

2022 5,186,106,540 432,175,545 27%0
4.000,000,000

2023 6,352,315,300 529,359,608 22%[]
2,000,000,000

2024 7,241,236,339 603,436,362 14%]

2025 11,079,244,725 923,270,394 53%0
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 THE CELL

SO CUSKE

http://www.thecellskin.com

https://blog.naver.com/thecellskin

https://www.instagram.com/thecellskin

https://www.youtube.com/@thecellskin



http://www.thecellskin.com/
https://blog.naver.com/thecellskin
https://www.instagram.com/thecellskin
https://www.youtube.com/@thecellskin

THE CELL LAB
BRAND PHILOSOPHY
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THE CELL LAB
DISTRIBUTION & CHANNELS
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THE CELL LAB
DISTRIBUTION & CHANNELS
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THE CELL LAB
BRAND INTRODUCTION
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THE CELL LAB
PRODUCT LINE-UP
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THE CELL LAB
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THE CELL LAB
BRAND =X
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THE CELL LAB
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THE CELL LAB
BRAND SH
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THE CELL LAB
BRAND =4
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